International
Journal
of Marketing and
Management
Sciences

Department of Marketing,
Faculty of Management Sciences,
University of Jos



International Journal of Marketing and Management Sciences Vol.4, No.1 July, 2024 ISSN 2536-605X
PUBLISHERS:
Department of Marketing, Faculty of Management Sciences, University of Jos, Nigeria.
ujjmktmgt@gmail.com. Tel. 08033872443
And

Animation Publishers, Animation 96, Busa Buji Street, P.O. Box 2048,Jos Plateau State, Nigeria
Tel: +234 803 973 1055 E-mail: animationpublishers@yahoo.com

Soft cover published in Nigeria in 2024
© Department of Marketing, Faculty of Management Sciences, University of Jos 2024

All right reserved; no part of this publication may be reproduced, stored in a retrieval system, transmitted in
any form or by any means, electronic, mechanical, photocopying, recording, or otherwise without the prior
written permission of the publisher. This Journal may not be lent, resold, hired out or otherwise disposed of by
way of trade in any form of binding or cover other than that in which it is published, without the prior consent
of the publishers.

The right of Department of Marketing, Faculty of Management Sciences, University of Jos to be
identified as author of this work has been asserted by him in accordance with the copy
right, Design, and patent Act.

National Library of Nigeria cataloging in publication Data. International Journal of Marketing
and Management Sciences / Department of Marketing, Faculty of Management Sciences, University of
Jos

ISSN 2536-605X

Edited by: the EDITORIAL BOARD, International Journal of Marketing and Management Sciences Jos,
Nigeria. Vol. 4 No. 1, 2024

Design by: Animation Publishers, Jos, Nigeria.

Printed and Bound in Nigeria.


mailto:animationpublishers@yahoo.com

International Journal of Marketing and Management Sciences Vol.4, No.1 July, 2024 ISSN 2536-605X

Editorial Board

EDITOR IN-CHIEF

Prof. P. Bogoro
Department of Management & Information Technology, Faculty of Management
Sciences, Abubakar Tafawa Balewa University Bauchi, Bauchi State.

EDITORS

Prof. S. A. Ocholi
Department of Marketing, Faculty of Management Sciences, University of Jos

Prof. (Dr) Abd Rahman Az-mawani
Department of Marketing, Faculty of Economics and Management, University
Purta Malaysia

Prof. R. H. Wazis
Department of Marketing, Faculty of Management Sciences, University of
Maiduguri, Borno State.

Prof. H. Singhry
Department of Management & Information Technology, Faculty of Management
Sciences, Abubakar Tafawa Balewa University Bauchi, Bauchi State.

Prof. R. E. K. Worlu
Department of Marketing, Covenant University, Ota, Ogun State

Dr. N. Ifekwem
Department of Administration, Bells University of Technology, Ota, Ogun State

Dr. K. O. Nwagwu
Department of Marketing, Faculty of Management Sciences, University of Jos

Dr. P. A. Onumah
Department of Marketing, Faculty of Management Sciences, University of Jos



International Journal of Marketing and Management Sciences Vol.4, No.1 July, 2024 ISSN 2536-605X

Dr. N. D. Kusa
Department of Business Administration, Faculty of Management Sciences,
University of Jos

M. G. Gumut
Department of Marketing, Faculty of Management Sciences, University of Jos
Secretary Editorial Board

Dr. R. A. Bananda
HEAD OF DEPARTMENT
Department of Marketing, Faculty of Management Sciences, University of Jos.

ASSOCIATE EDITORS

Prof. T. Alabar
Department of Business Administration, Benue State University Makurdi

Dr. A. O. Owolabi
Department of Insurance, Faculty of Management Sciences, University of Jos

Dr. B. Gbam
Faculty of Communication and Media Studies, University of Abuja

Dr. L. Vem
Department of Business Administration, Faculty of Management Sciences,
University of Jos

Dr. G. C. Alaneme
Distance Learning Institute, University of Lagos

Dr. L. Okafor
Department of Administration, Bells University of Technology, Ota, Ogun State



International Journal of Marketing and Management Sciences Vol.4, No.1 July, 2024 ISSN 2536-605X
Table of Contents

Perception of Job Stress Factors by Nurses of Abubakar Tafawa Balewa
Teaching Hospital and Specialist Hospital, Bauchi, Nigeria..........c.ccccccvvuene.. 1

Effect of Strategic Management on SME Performance in Kaduna
Y] (0] 1o ] S SS S 14

Heterogeneous Investors’ Behaviour and Currency Prediction in Sub-
Saharan African Foreign Exchange Markets...........cccooevvvieiieeie e veece e, 31

Compensation and Benefits in the Hospitality Industry in Nigeria: A
Review of Employees’ Job Satisfaction and Retention ............cccoceviieiiinnnne 50

Diversification Strategy and Corporate Performance of Global Mobile
Service Providers in ENUQU State..........ccccoeiieiiiiie i 62

Team Work and Organization Performance: A Study of Water
Corporation in Kwara State, Nigeria. .........cccevveveiiiiieiece e 77

Coopetitive Marketing and Sales Performance of Smes in Ibadan....................... 93

Moderating Influence of Communication Technology on Programme
Content Creation and Marketing Performance of Television Stations in

SOUth-SOUth, NIGEIIA.........ciieiiiicie e e 105
Managers and Change Management in Workplace ............ccoccooeveniiiiiiinininns 126
The Place of Auditing in Marketing in Nigeria ...........cccccevvviveiieie e, 138

A Systematic Review: Strategic Planning in a Dynamic and Turbulent
BUSINESS ENVIFONMENT ....coviiiiiiiiieiie e 156

Effect of Marketing Mix on Consumer Purchase Decision of Fast Moving
Consumer Goods (FMCG) in Osun State, Nigeria........cccccevvvevieiieesiieeinns 169

Effects of Market Orientation Strategies on the Performance of Small and
Medium Scale Enterprises (SMES) in Nasarawa State, Nigeria .................. 187

Continuous Improvement and Performance of Manufacturing Organisation
1 I T TSRS 206



International Journal of Marketing and Management Sciences Vol.4, No.1 July, 2024 ISSN 2536-605X

Corporate Culture and Corporate Sustainability: The Case of Small and
Medium Enterprises in Plateau State, NIgeria. ..........cccocvevevveiesiieseeseannnn 223

Vi



